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HtE M /Introducing our company

IR RDI AT LTI —F T,
We are an IT Services Company.

IKETFOSHI3EE)N\U1—F1— U idEEESEZEOETFEINFUL,
IKEEFT DI KEDEFCHITEDT I EECEF D EEE —ENCIBEINTVEY,

Selected for the Fisheries Agency's 2021 value chain improvement promotion

project.

We are listed in the Fisheries Agency's “List of businesses working on digitalization

in the fisheries field".

=tt4%/Company Name
PAIYIR - F LIRS/ IX Knowledge Inc.

2917 /Establishment
197946H22H/June 22, 1979

ARttPh1Eith/Head office location
EREGEXEBFE3-22-23 MSCtZ>45-E
MSC Center Building, 3-22-23 Kaigan, Minato-ku, Tokyo

URL
https://www.ikic.co.ip/
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https://www.jfa.maff.go.jp/j/kakou/attach/pdf/value_chain-62.pdf
https://www.jfa.maff.go.jp/j/kikaku/digital_suisangyo/attach/pdf/index-10.pdf
https://www.ikic.co.jp/
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We aim to ‘promote sustainable fishing,” ‘improve product value,” and ‘expand
seafood consumption’ by

advanced IT for appropriate fishery resource management, and disseminate

them to the society. /
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SATLDRIEDF/System positioning

B —

EPRIZ# Global Dialogue on Seafood Traceability (GDST) OE®3. [ NL—HEY

TAITRERT —HEARY MefrFFU, BEESIWHEBA(LRTRI D,

Maintain data and events required for "traceability" as defined by the

international standard Global Dialogue on Seafood Traceability (GDST) and
present them to businesses and consumers.
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Ocean to Table Application
IBM, IX Knowledge Inc. IBM Eood Trust
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SHEEHEE/consumer function
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Ocean to Table (02T ® HEHCL\D. £IT. NP ESTEN ETEBO TETIENERTI D
Application Showing consumers when, where, by whom, and where the food was taken

0 FEEEDMBANRY hEiLikd D
Record distribution events for businesses

® GDST (CHEMLU =7 —F1REF
GDST compliant data retention

® Kubernetes IRIZETH/E (AWS, IBM Cloud 72 EFIR)
Runs in Kubernetes environment (uses AWS, IBM Cloud, etc.)

EPCISICZEHLUTzswagger API/EPCIS compliant swagger API

IBM Food Trust ® EPCIS(CEHLL ., RBICHITDMDZITEL (AR ) ZEFIDITDOREY T K
. o7

(new Pacfkage- Cloud-based software that complies with EPCIS and records the delivery (events)

Blockchain of goods during distribution.

Transparent Supply)

® Eim1— MMAR(FRAIGS1
Product code system is basically GS1

Hyperledger fabric e ASiRZ ST Hyperledger fabric (IBM Food Trust (CHE)
Hyperledger fabric including ledger (included in IBM Food Trust)

© 2024 IX Knowledge Inc.




N —BEUTSEBRE 2T MIE(C TEdMMREEZ BRI EL 2 [BINZEEE T 177 Ehh
Two demonstration fairs were held to verify whether traceability and
certificates can be used as new value.
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1E8 : IFEIZ4YY1NAR— R IIPIFEROAZX+:] 2EH : AHRII7ZIEREDOYFEHA
1st: Edomae Fish Passport Fair 2nd: Tsukihigai Fair

"Japanese sea bass in Tokyo Bay” "Japanese moon scallop in Kagoshima”
© 2024 IX Knowledge Inc.




HAfEl/period : SIFRIJ1v> 1)V AR—hJ17%/During Edomae Fish Passport Fair

XiZk/target : RIER . KUITI7SNNEZEDOHE - 5Kik/
Customers visiting the store and employees and families of
companies participating in the fair

J3iE/method : XEFIEW e b 7> —b~/Face-to-face or web survey
[EZE#/Number of respondents : 1 4 9%/149 people

QL:74Yv> 1 AR— b ERT, Q3:E{XEHBZ & T,
AR SHBECTHLABEWALLS LBS5 b

) Q3: Would you be willing to purchase a product
AR even if it is a little m after getting

information?
Neither Yés &u
33%

ELHTHEW
41%

Neither
EB5THR
45%
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HEBEEBANDY>T—NConsumer survey 2/
Q2: ¥ DIEWICBHZERE L =D

o Q2: What information did you find attractive?
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. . . . wholesaler . . . .
information information information information
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ENEATIGRIRR/Excerpt from additional survey res *-

B ERKZE @FEVSA7OATOISL0—IRELVT. KERAKF—LNCIFRI I (w20
A= hJ17 172 B0 _LIFENNRTTZ E it
As part of the University of Tokyo Ocean Alliance Program, the graduate

school research team conducted additional research on the “Edomae
Fish Passport Fair”

B FR—ACHEACHUTUATOENTORERFTZ Xl
Research on general consumers for the following purposes

=

> —ROHEENIFRII1v> 1/ {AR—-NMCEFNBIBIRICENLITZIVWEEBNHDD
M 1ZBASMNCI B,
Find out how much general consumers are willing to pay for the
information contained in the Edomae Fish Passport.

> SREOMIMEMEELTO R —BEUFTA DRI - E R T RSHDIET D AZIRHT B,
Provide evidence for the establishment and dissemination of
traceability as an added value for fisheries.

© 2024 IX Knowledge Inc.



HRAFOARAFTER L DIk
Excerpt from public research materials of the University of Tokyo

Research summary
« S500ANZTXRICTUO—MEAE. >34 > ath.
Questionnaire survey of 500 people, conjoint analysis.
« JIFEI 4w 1)CAR— HIdEESMZBE (I8
[ER R

Edomae Fish Passport significantly increases purchase intention.

o FORMME(FF31FA~35 . AXFTDEARZERND D

ANITwmA38H., .\ 2x+0f085200g =fHIEFfiiE 250-300
DGR UTOl 5 h04imiE |

The economic value is approximately 31 yen to 35 yen.
For those who have purchased Suzuki,\the maximum price is 38 yen.

To a 200g packed fillet of sea bass (suzuki) sold for 250-300 yen,
the added value is approximately 31 yen to 35 yen.
Y 1
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IENAERERIER/ Excerpt from additional survey resulfs

HRAFOARAFTER L DIk
Excerpt from public research materials of the University of Tokyo

Research summary

- —EOBEEENERIT DIBIMODIEE

Order of information that general consumers value

BIETRER> (PHIEIR> IESHTHER> BmiEiHk> REPEEE

Fishing information > Intermediate wholesale information >
Store information > Product information > Fisherman
information

- SETISENT DIEHR

Information to be added in the future

[BRDOEKLUWEIDEHR] . [EREAGE]

"When is the best time to eat fish" and "How to cook it"

© 2024 IX Knowledge Inc.
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