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Towards Achieving The Goal of Sustainable Procurement
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A world-class retail group centered around its "food" that leads

retail innovation through global growth strategies centered on the

7-Eleven business and proactive use of technology.
2¢Announced on March 2023
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We WI|| further strengthen our efforts to achieve the goals set out in our environmental declaration by 2050.
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Both domestic consumption and domestic production of edible fish and shellfish are on a yearly decrease
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Japan imports and consumes a wide variety of marine products from many different countries
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35% of the fish caught are overfished, and only 7% of the fish are caught from stocks that are still plentiful
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Issues Surrounding the Fishing Industry (4) - The Status of Fishery sovan o s
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Of the 50 resources around Japan from the fishery resource evaluation, 31 are low in resource volume
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31 fish ery resources Source: Fisheries White Paper 2023
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We aim to expand our range of certified marine products in order to achieve our sustainable procurement targets for 2030 and 2050.
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Procure 50% of our original Procure 100% of our original
products sustainably products sustainably

Copyright(C) Seven & i Holdings Co., Ltd. All Rights Reserved. 8



[BEFEROIERD] I —TPBOET Y TVIP ADBBARF - J25T Iy vt prosuets. ey cod Roe ant cod oe | va

BAKFI(32018F LU fE - £ 5CIX2019F U B, FEFIANTOEI VIV 7 AiaaTMSCERELZES

Most Seven Premium products have been MSC-certified since 2018 for spicy cod roe and since 2019 for cod roe
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An original brand developed and sold across the group
as a differentiated product that focuses on quality rather than price
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MSC/ASC CoC certification was received in July 2022. The company has changed its focus from handling
mainly outsourced packaged products to processing fillets and sashimi at its stores.
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Outsourced Packaged Products In-stpre Processed Products
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Miso-simmered mackerel, etc. Shishamo smelt

TR % E7 NS
asC AE=-OY-Ev E 5= Raw Atlantic salmon
: - 5 1m; —
ASC-AGUA.ORG 2 é !?5 " BKR
8 12 05 .
y M , :
e s AN i ¢
sw= ) «A g 3
oked sang ARLCT5H () PN R X 3BEOR S EE

Smoked salmon Frozen breaded prawns (half-cooked)

. _ _ _ Assorted sashimi of “Traceable Fresh Foods with
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The appeal of an “all-natural deliciousness” and the name of the place of origin of the ingredients, “Alaska”
Initiatives to communicate that these are “sustainable options”
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& Collaboration with the Alaska Seafood Marketing Institute
Actively use marine products caught in Alaska, where strict fisheries management is thoroughly implemented

- Display the Alqika Seafood logo on the packaging, which does not incur a logo usage fee
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In Alaska, the state constitution stipulates “sustainable resource use”

-Data- and science-based fisheries management

-Preventative and adaptive approaches
-Fisheries practices that do not harm the overall ecosystem
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Alaska Seafood | oao
-Alaska Seafood Marketing Institute (ASMI) manages the operation of the program

-Logo indicating the use of natural, sustainable seafood from Alaska
-No logo usage fees mm
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Working with business partners to apply new technologies,
Taking on the challenge of aquaculture that also takes into account “safety and security” and “environmental impact”

Fully farmed yellowtail E.ﬁﬁﬁi——tl{ii%;ﬁ 'H'—:E/ Closed-cycle land-based

aquaculture - Salmon
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Yellowtail that have been raised in complete aquaculture from the tlme they hatch until they are shipped as young fish Low power consumption with minimal water changes, greatly reducing the risk of fish disease
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FRESH Seven Premium Fresh Made with farm-raised salmon

5% AL “Traceable Fresh Fishes . Cream cheese dressing
@ R o with Producers' Faces” Smoked salmon salad
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In order to ensure that the bounty of the sea is passed on to future generations, we will promote sustainable procurement of marine products by striving to achieve harmony
with nature and the ecosystem, consideration for producers and local communities, and the prevention of the depletion of natural resources.
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@Eﬁ We will work to ensure traceability and will collaborate with the government and our business partners to ensure
Ensuring traceabi“ty that we do not handle any seafood that is involved in illegal, unreported and unregulated (IUU) fishing.
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Consideration for pI’Od ucers We support producers and regions that are working towards sustainable fishing, such as avoiding overfishing and bycatch of wild marine
and the local community products, and also taking into consideration the destruction of nature and marine pollution in the case of farmed marine prod ucts.

HEENAT SHBEEL OEEESGEOIT I —TEL T, [HEEIEERKEN IICOVTO
BEIFIEE) MMEEEZ TOCEB ZME L TOEET,

Av_vz_ireness-ralsmg As a retail group with many points of contact with consumers, we will continue our activities to convey the value of “sustainable marine
activities for consumers products”.
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Regarding the Recognition of the Issues Involved e H
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on Future Initiatives
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Customers Producers
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