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Making a better world through cuisine and hospitality
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Relais & Chateaux Delegation Japan & Korea
6 commitments for Sustainable Seafood
Support fisheries and farmers that are pursuing sustainability.
Support small-scale, artisanal fishers and farmers.

Respect each region’s individuality in harmony with working toward
fundamental solutions.

Reduce waste of marine resources. Favor fish that have reached adulthood
and had time to breed.

Inform guests about fishers’ and farmers’ efforts.

Continue to learn, develop and reflect.

RELAIS & CHATEAUX



wf

i

O—k<vy” | OUR ROADMAP

RELAIS & CHATEAUX



YER 23
AN 720
&9

J—I)L & A—F2y7

R Hi(~20304)

KW BO%ERHEATREL LD IH1T .

LI b—BR-BEXHBO (1= -
T7T47 581t ;

SlEfHE. ILL-T-ovb—Do A—/\ LK
T R—2 DS

RELAIS & CHATEAUX

o HA(~34F)

IKEYDB0%IEEEZEETAL—R/IN\YY
Pl aea gt S D - D RYHEHE

;Efé%@?#%ﬁﬂﬁ'é’lﬁ?—:v’]ﬁ"‘—ﬁ&‘—x%

HBEFET—DI Fish Unknown | v R—2
~DXZEF100% S0



s 23
=y P

GOAL & ROADMAP

Long-Term(2030)

80% of seafood is a guaranteed
sustainable source

Strengthen initiatives of R&C
Japan/Korea

Continue to collaborate with R&C
internationally

RELAIS & CHATEAUX

Mid-Term(2023)

80% of seafood can be traced back to
origin
Community conservation program

Launch database to check seafood
sustainability

100% participate in Fish Unknown
campaign
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Dialogue:
Achieving SDGs in the new normal - sustainable
seafood movement beyond seafood industry
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Panel discussion:

Hilton’s journey of sustainable seafood initiatives
towards 2030 goals



Hilton

m——— HILTON’S SUSTAINABLE SEAFOOD GOALS
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BY 2022, WE COMMIT TO RESPONSIBLY SOURCE SEAFOOD BY:
20228 FTIC VMV FBEREH > TKEYDRAELITIELHRLET,

PROTECTING THE BUYING FROM THE I!@!I INVESTING IN THE REST

ENDANGERED BEST WECAIT-RYBAEZIE
RREEEDRE RIS T4 RO
Ban the procurement Procure at least 25% of total global Procure remaining seafood volume from
of endangered species seafood volume from Marine on WWF green lists or sources working
from all of our properties Stewardship Council (MSC) or towards certification, sustainable
Aquaculture Stewardship Council (ASC) improvements
REREDREE certified sources
EILb DR TELE Z Dt KEMICBIL TIIWWFS)—2) R
HAZMDEREFTOKEMRAZEED FEIFRIREPHETOD T IMIERY
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Hilton

®

We are on a
mission to cut

our environmental
footprint in half

and double our

investment in social
Impact by 2030.

EJLRTIE2030%FF TIC
IREETYNT)UbERREL.
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Dialogue:
Sogo & Seibu's sustainable initiatives and the
promotion of Alaska seafood
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Sogo & Seibu Co., Ltd.
Sustainable Seafood
Alaska Seafood Initiatives

72N GREEN
CHALLENGE

2000 Fxzzzs5.

2020118108 (K)
BRASHZTS-FAE CSVHEHEE
HEHME EH

Thursday, November 10, 2020
Sogo & Seibu Co., Ltd. CSV Promotion Division

Project Lead Toru Usui
1
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Seven&i Group Environmental Announcement, GREEN CHALLENGE 2050
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1) CO2 Emission Reduction
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3) Food Waste/Food Recycling
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Sogo & Seibu _ How to Achieve Our SDGs Goal

T5-ARTIE, BEHRLEENG 4. B ERK. 1T
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At Sogo & Seibu, by providing a variety of locations and structures
that connect our customers, our suppliers, the local community
and administration, schools, NPOs, and more, we're promoting
efforts towards meeting Sustainable Development Goals.

SUSTAINABLE ™ &
DEVELOPMENT *",.SALS
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Event—-Based Awareness Raising Activities
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Food experts demonstrate recipes that can be easily
made at home. This conveys the appeal of 100% natural
and delicious Alaska Seafood and drives sales in the
fresh seafood section.
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Gift Proposals
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Introducing Alaska Seafood to new customers through midsummer and year—end gifts.
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Restaurant Collaborations
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At Seibu’s main store, located in lkebukuro, we
offered a selection of Alaska Seafood dishes on
the restaurant floor in coordination with the
Alaska Seafood Fair taking place on the grocery
floor.
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Magazine Outreach
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Magazines with special features i A
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covering Seven&i's sustainability . $a5reurB00K .
efforts and products to reach out to = A, A N o T\ —

new customer groups.
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“RFAFITI—D—FK”
7SAHY—T—F
Wild, Natural, & Sustainable
Alaska Seafood
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Alaska Seafood Marketing Institute, Japan Trade Representative, Yak
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The Alaska Seafood Marketing Institute
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Alaska Seafood Marketing Institute(AsMI)
PSRN —D—RI— T4 50

A public-private partnership between the State of Alaska and the Alaska seafood
industry.

TI2ANMETSRANKEEZERDE RERN M-y

Mission {#dp:

Increase the economic value of the Alaska seafood resource.
To2ANDKEEZERDM{ER L
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because it's WILD!
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Alaska’s Sustainability Tenents
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Fishery Management Council . :
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Alaska Seafood in Japan
BAERNTHRET ST FRANEDKEY

Total Exported from USA
CREN DR E)

170,000 MT~

200,000 MT
+ more...




