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Panel discussion:

Strengthening the implementation of
sustainable procurement through the NGO-
business partnhership
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N. AM. RETAILERS WITH SUSTAINABILITY COMMITMENTS
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Graph from CEA Progress Toward Sustainable Seafood July 2020 Report
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EU RETAILERS WITH SUSTAINABILITY COMMITMENTS
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PREVALENCE OF COMMITMENTS
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PRE-COMPETITIVE PLATFORMS

IFRFEET Sy b I A — A

-GLOBAL DIALOGUE
' on Seafood Traceability

HK SUSTAINABLE SEAFOOD COALITION

<N

¥ Sustainable
Seafood
Coalition

[INITED FOR A SUSTAINABLE FUTURE

“\. INTERNATIONAL
)<j‘.—:—> SEAFOOD

SUSTAINABILITY




PRE-COMPETITIVE PLATFORMS

IFRFEET Sy b I A — A

INTERNATIONAL
@ GLOBAL DIALOGUE )<>2%\ searoop

' on Seafood Traceability L

HK SUSTAINABLE SEAFOOD COALITION

a )
R
v Sustainable

Seafood

[INITED FOR A SUSTAINABLE FUTURE \ C O a I ' t I O n /




PARTICIPATING IN THE ALLIANCE

PoSATAICEMT D

We will be launching a new participation model in December 2020.

The Alliance is evolving from a group of similar NGOs to a more inclusive, global, cross-sector

community aimed at driving large scale change by accelerating and increasing the collective
impact of our community.

Visit https://solutionsforseafood.org/contact/ to register your interest and receive updates about
the Alliance
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Why Seafood Companies Partner With NGOs
IR IKERZEINGO &/ N\— M —ZBDDH

World Seafood
~ M Trade Map
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Source: Rabobank Research



Risks of Complex, Untraceable Supply Chains
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“Global Supermarkets Selling Shrimp Peeled By Slaves”
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Children and teenagers sit together to be registered by officialsiduring a raid on a shrimp shet
in Samut Sakhon, Thailand, Nov. 9, 2015.




Business Partnerships
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Governance Reform
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CoIIectlve Industry Engagement
ESMIREFRDEND

FishWise Mission
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To sustain ocean ecosystems and the people who
depend on them by transforming global seafood

supply chains
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FishWise’s Business Partnerships

Serving as a Trusted Advisor for Over 15 years
421 D14 ADEDKRR + )\—hF—
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Building Comprehensive Seafood Programs
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Due Diligence Plans
S1—FTUSI2X T3>

Set a Public Policy & Commitment

@ Due Dz”(iﬂ%m;opzrggress VORUS— Oy bR NEAET S

v Collect Data & Assess Risks
T—AREEVRITTEAAS ~

Verify
4 HEER

v Communicate Expectations
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Collect Data & Assess Risks
F—HINEKI R T THEIAA ~

Key Data Elements Policy Compliance
FES—HER RUS—Di8EF
J  Scientific Name B Red
F ok B Green
P Yellow
v, Catch Country B Certified
FRIEE B FP
Pending
v/ Harvest Method
BIESE
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Risk Indicators & Datasets
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Traceability & IUUF* Forced Labor
bL—HEUF 1 &IUUKE SRl 55 {8

US Trafficking in Persons Report

JaE KT e
Product Format & GAZEE REDASEE|#H

US Dept. of Labor
Source Cou ntry 'fj:l List of Goods Produced with Child or Forced

Labor
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High Seas Species \/B1&E L

Corruption Perception Index
. R ER e 2R
EU & US IUU lists S

=) &US@IUU UX |\ Global Slavery Index
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Verification
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Tracebacks
NL—X)\w D

Review protocols on

forced labor
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£ Communicate Expectations
| HIREZEAS

il

Example: Supplier Expectations Letter
: BT SA V7 —HFHEL 5 —

A\Albertsm\s Albertsons Companies Supplier Expectations

& Supply Chain Accountability

Supplier Agrees to:

Comply with the Responsible Seafood Policy' (Policy);

Demonstrate that products are traceable and from legal, verifiable sources;

Communicate key data elements of these products, listed in the following table(s), to Albertsons Companies
upon request;

Implement procedures to monitor supply chains and all labor involved to ensure they comply with laws on
human trafficking and forced labor; and

Reduce the environmental impacts associated with wild fisheries and aquaculture production.

Suppliers Will Use Reasonable Efforts to:

Support Albertsons Companies’ efforts to reduce single-use packaging waste and pollution by (if applicable):

Transitioning polystyrene/Styrofoam packaging and shipping materials to material that can be recycled, reused,
or industrially composted (such as #5 polypropylene plastic corrugate boxes)

Increasing recycled content in consumer-facing and operational packaging

Adopting business practices or joining initiatives to address lost, discarded, or abandoned fishing gear in the
oceans



Scaling Best Practices
&

Lessons Learned
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THE ROADMAP STUDIES REFERRAL HUB ABOUT RISE

2
RISE

ROADMAP FOR IMPROVING SEAFOOD ETHICS

- Ny

gt -

You can build a responsible seafood supply chain step-by-step

https://RISEseafood.org




Thank You!

Ashley Greenley

a.greenley@fishwise.org
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Sustalnable Seafood Coalition (SSC)
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Tokyo Sustainable Seafood Symposium

Oliver Tanqueray
Sustainable Seafood Coalition Coordinator

NOVEMBER 2020 CIientEarth
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2011: Before the SSC

20114F, SSCHEny

« Common Fisheries Policy reform
e N il

» Fish Fight Campaign
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 ClientEarth labelling report
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The SSC now

IR{EDSSC

« Avoluntary approach to pre-competitive

collaboration
BHEN 7 TO—FDIEFEREE

« Member benefits & ways of working:
A )\—DFFH (TR -

* Access to SSC Members’ Meetings
SSC=—F+ >IN\ DENN

+ Alignment with industry-leading voluntary standards;
demonstrate your CSR commitments
ERZI—RITDIRI>AH— ROE ; CSROIZY bXA> b
DFEIT

* Members page on SSC website
SSCAVI\—FRAXR—->

e U f SSC |
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The Codes of Conduct
TR

Responsible Sourcing
SEDHDHE

« Transparency, traceabilitP/, openness
B, SL—YEUT . BIRE

Risk assessment / audit
DROTFPEZAA N | BB

Engage & improve
ShlschE

Eni\!:ironmental Claims Codos of conduct
IRIE 3R
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Plans for the future
SHSOELE

» Supporting existing members to fulfil
their commitments
A==y hAD NZERTED K
S(CHR— b

» Collaboration on improvement projects
NETOZ T U MMIHBITD0HE

* Global outreach
ERIR7O M) —F

* Advocacy interventions
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Thank you
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Oliver Tanqueray
Sustainable Seafood Coalition Coordinator
t +44 (0)20 3030 5958

OTanqueray@clientearth.org
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Panel discussion:

Building a sustainable future for aguaculture -
the role and importance of credible
certification
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Building a Sustainable Future for Aquaculture

[ERETESHRHENREEEREM

The role and importance of credible certification

Herman Wisse / GSSI

GSSIIZ& 55 O0—/\LZREIRIEDHME
GSSI global certification landscape

Remko Oosterveld / GLOBALG.A.P.

GLOBALG.A.P.MD/KFEEREREL
GLOBALG.A.P. aquaculture

Gorka Azkona / Eroski
BEVMORER) O—FHEL THEEAREEEXZBEII—0 v/ D
INSEEZE : Eroski/Capraboll &k 2 ARA V TOHHRERA 715

European retailers upgrading seafood sourcing policy towards
sustainability: the Eroski/Caprabo pioneering example in Spain
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Building a Sustainable Future for Aquaculture
The role and importance of credible certification

November 2020

Herman Wisse — Executive Director
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K Y FHR A RE R BEMZE BIEY /A —

Partnership for more sustainable seafood
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Why It Matters

FEDEM
INCREASING DEMAND
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= (2015)

$11.5 billion value of certified seafood globally
(2015)

H B . https://www.iisd.org/ssi/standards-and-the-blue-economy/
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https://www.iisd.org/ssi/standards-and-the-blue-economy/

BEBELZDH
Why It's Needed
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\fairfml:lf' label 2 R R
— 129 seafood certifications, ecolabels and
assessment schemes

SeafoodSource, [Seafood Certification Guide/ (2019)
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Guide ~ 272 voluntary standards as of September 2020
Average of 23 new standards per year
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How It Works
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GSSI Global Benchmark Tool
BEVRIIHED-HD
Ta—nNIRUFI—HY—)L

Global Benchmark Tool
For seafood certification schemes
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Based on internationally accepted reference
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The Result: Confidence, Clarity, Choice
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The Result: Confidence, Clarity, Choice
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Alighing Commitments and Policies
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Highlights From the EU Due Diligence Report

HEEZSTHLER
Audits aren’t going away
» BIELEEREDSYNNEEEZS THLEMR
65% of respondent companies still use audits
EEIRFEORABTRE IO LRICEVTHRLER
SNTLWESFEDIDOTHS]

“Audits are one of the most frequently used steps in existing
due diligence processes.”
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Credibility remains an issue
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“There is apparently growing awareness that auditing systems
often have considerable flaws, especially when it comes to social

and labour standards.”
— Interview with a government representative of a large member state
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“I would say 90% of all social auditing reports are false.”
— Interview with a member of a civil society
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GSSI-SSCI Collaboration
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Global Benchmarking Landscape :

ERMARAIOH A K51 DIsE5< 8

Based on international codes and guidelines 2
FORUM GLOBAL SUSTAINABLE

SR SEAFOOD INITIATIVE

BERRE = Ri%
Food Safety Social Environment
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Governance and Operational Management | Scheme Management
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Provide input through public Include GSSI in your sourcing policies
consultations and stakeholder and help strengthen global leverage

workshops
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Join Our Global Network
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Thank youl!

For more information, visit www.ourgssi.org
and contact:

Herman Wisse, Executive Director
Herman.wisse@ourgssi.org
+31 6 269 35 297
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Herman Wisse

Herman.wisse@ourgssi.org
+31 6 269 35 297
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Building a Sustainable Future for Aquaculture:

the Role and Importance of Credible
Certification

Tokyo Sustainable Seafood
Symposium 2020
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INTRODUCTION

Remko Oosterveld

GGNZ X)L Aguaculture
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GGN Label Aguaculture
Commercial Manager
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IFA STANDARD FOR AQUACULTURE

GLOBALG. AP+ =9 HhfEMEE (T ?
What added value does GLOBALG.A.P. offer?

GLOBALG.A.P. CIIHESH THBE L KEBEOEEL KT
GLOBALG.A.P. offers a very robust aquaculture standard

UTOEZEZET-IHE—DEE

It is the only standard:

1. GfEM7 J0—FORTE

Offering a holistic approach

1. EEFz—UPEEVRATLETEH/IN—

Covering the complete production chain and systems

3. GFSI& GSSIDEREEF H+
Recognized by GFSI and GSSI

4. BPYREACERZEICHAL TXEYSIMREEZIRH

Providing increased assurance for animal welfare and food safety



IFAJKEEEEERE
IFA STANDARD FOR AQUACULTURE

“h, 5 GLOBALG.A.P.AYE 1= b {HhOffilE & 1% 2
RO What added value does GLOBALG.A.P. offere

AEPBT7 TO—FZRRT DM —DEE (BESELANILTORRZTEZED)

The only standard offering a holistic approach (incl. food safety at farm level)

FEBEDRILLS L UVFHELEEE EnEe
Workers' Occupational Health & Safety, Fogg safety
and Workers' Welfare 54

39
YD fERE & fa4l
Animal Health
and Welfare
51

. B (EMSHIEEET)
fL—HEYTA B Environment
Traceability (incl. Biodiversity)

54 66

BEXWMRDIET : 266 Total number of control points: 266
(HEZOUNEEED) (incl. post-harvest handling)



GRASP - GLOBALG.AP.IZK HHEMBRITOVRIT7ERA AV b
srq  OGLOBALG.A.P. RISK ASSESSMENT ON SOCIAL PRACTICE
iy BESRTEIBMEORE. B2, SLUBLOEROBEHLIZES

Commitment to workers' health, safety, and welfare compulsory for v5

@&

Am\ EMPLOYEES" REPRESENTATIVE(S)

A clearly identified employees’ representative(s) or an

employees’ council is elected to represent the interests
of the employees to the management.

Qe COMPLAINT PROCEDURE

WORKING CONTRACTS

A valid copy of a signed working contract exists for each
employee. All contracts are compliant with applicable
legislation and/or collective bargaining agreements.

E_B PAYSLIPS

A ACCESS TO COMPULSORY

e SCHOOL EDUCATION
Children of employees living on the company’s
production/handling sites have access to compulsory
school education.

TIME RECORDING SYSTEM

A complaint and suggestion procedure appropriate fo
the size of the company is in place and easily available
to the employees.

SELF-DECLARATION ON
GOOD SOCIAL PRACTICES

The management and the employees’ representative(s) have
signed, displayed and put in practice a self-declaration assuring
good social practice and human rights of all employees.

ACCESS TO NATIONAL
e LABOR REGULATIONS

The person responsible for the implementation of GRASP and
the employees’ representative(s) have knowledge of or access
to recent national labor regulations.

Payslips are provided as documented evidence indicating
regular payment of salaries corresponding to the
contract clause.

e

WAGES

A time recording system is in place that shows
working time and overtime on a daily basis for
the employees

@ WORKING HOURS & BREAKS

Wages and overtime payment documented on the
payslips/pay registers indicate compliance with legal
regulations and/or collective bargaining agreements.

Records indicate compliance with national legislation

NON-EMPLOYMENT OF MINORS

regarding minimum age of employment. No minors
are employed at the company.

Working hours and breaks documented in the time records
comply with applicable legislation and/or collective
bargaining agreements.

i
Y3  GRASP DOCUMENTS

Download GRASP Checklists and General Rules at
www.globalgap.org/grasp.




caise. IFAJKEEZERER %

2 IFA STANDARD FOR AQUACULTURE

il .4  GLOBALG.A.P.H'#H 1= 53 fHn{EfE & I 2
What added value does GLOBALG.A.P. offere

<<<<<

2. HEEIBOIRTEZEAN—L. IRTOEEIRTLIZERTREGHE—DKESIEEE

The only agquaculture standard covering by default the complete production chain and that is
applicable to all production systems

FARMING =B
Food safety, O oo
environment integrity %nnjé
RERE

SEEDLINGS
Breeding

EHDEE
EBnREtt FEED

Feed safety, program,

FARM ouTPuT EEGEIS LUK
. Animal welfare, @] :F@ D *E ?JJ:

?#ﬁ‘.ﬁ[ﬁ% 7‘3: sustainable biosecurity .

B4 g 5 sourcing » % segregation 43R &5 TR
BEEE
BiEETE

N FAEFXa) 5o«




IFAJK EEEFE E %
IFA STANDARD FOR AQUACULTURE

GLOBALG.AP.MH =5 F fHMAEE (X2
What added value does GLOBALG.A.P. offere

2. HEEIRBOIRTEIN—L. IRTOEEIRTLICERTREGHE—DKESIEREE

The only agquaculture standard covering by default the complete production chain and that is
applicable to all production systems

e\
(OVERS ALL SPECIES OF
FINFISH, CRUSTACEANS
AND MOLLUSCS



whee  IFAJKEERRER %

47 " |FA STANDARD FOR AQUACULTURE

b GLOBALG.APA% T ¥ FHNMEE L (%2
s What added value does GLOBALG.A.P. offer?

3. GFSIEGSSIIT & > TREE SN F-ME—DKEZEEZEE
The only aquaculture standard recognized by GFSI and GSSI

GFSI

Global Food
Safety Initiative

BB LANILTHREREREA=ZFF T (GRS IZERLTLWADIE
IFAIKEZIEREDH,

Only the IFA standard for Aquaculture is compliant with Global Food Safety Initiative
(GFSI) requirements at farm level.



https://mygfsi.com/wp-content/uploads/2019/09/CPO_printable-version_A3_20200424.pdf
https://mygfsi.com/wp-content/uploads/2019/09/CPO_printable-version_A3_20200424.pdf

e, IFAKERFER A
& . IFA STANDARD FOR AQUACULTURE

SWRALS

B %0 <
W4 GLOBALG.A.P.AS % 1= 59 fHNMH{E & 1% 2

L T

s What added value does GLOBALG.A.P. offer?

3. GFSIEGSSIIC & > TR SN I-ME—DKEBIEEHE
The only aquaculture standard recognized by GFSI and GSSI

GSSI

GLOBAL SUSTAINABLE
SEAFOOD INITIATIVE

IFAZBEEREZEGTRE,. BRE. $LURESHYOLTOREICHET SERFHNELRE
[CDOWTHAEBBEMIFHRAGESEA =7 F T (GSSI) [2X SR FEE
The IFA standard for Aquaculture is recognized by the Global Sustainable Seafood

Initiative (GSSI) for ecological responsibility for all species of finfish, crustaceans, and
molluscs.



https://www.ourgssi.org/gssi-recognized-certifcation/
https://www.ourgssi.org/gssi-recognized-certifcation/

i, IFAKERMERZE
p’ mT IFA STANDARD FOR AQUACULTURE
b4y GLOBALG.AP.ASH =5 9 A MNfl{E & 132
s What added value does GLOBALG.A.P. offer?

4. GLOBALG.AP.IZ, HICABEOBRREBUSIVERTEICEAL T, BLMRAEZRH

GLOBALG.A.P. provides increased assurance, in particular for fish health and welfare and food safety.

Fish Health Social Environment Total
and Safety | Assurance | and Others | Indicators
Welfare
ASC 34 5 27 86 152
BAP 30 11 4] 55 137
GLOBALG.A.P. 95 36 44 21 266

BEREIHEZRICELDHD L. L BB LGEEILFFRATRIED28DBAERD
24% H/N—7F HGLOBALG.AP.THDH Z EHH B |

“The mapping of the certification schemes shows that GLOBALG.A.P. has the most
extensive standard, covering 24 out of 28 subdomains in the wheel of sustainability.”

HE : Amundsen, V.S., & Osmundsen, T.C. (2018) T[Sustainability Indicators for Salmon Aquaculture
J [Datain Brief, 20 (7RA%) .



GGNZ NI
GGN LABEL

GGNIANLF, BTG L-EEHIEEZITOTVAIEETY,

The GGN logo label represents certified and responsible production.

! - EEHOBRBECTEESN-BEYZEREMICREA

Visible labeling of products from responsible aquaculture

GGN
N T - GLOBALGAP.ES (GGN) I2&>T., HATDLERE

WWW.GGN.ORG

' BN b L—RHEREIC
Transparent origin of products from all over the world thanks
to the GLOBALG.A.P. Number (GGN)

c HEBELEEZBD OGN Y ZRIH

Link between consumers and producer




GGNSRIL

GGN LABEL

2020 INFE/IN— b F—
Retail Partner in 2020

GGN | GGN GGN

CERTIFIED CERTIFIED CERTIFIED
AQUACULTURE FLORICULTURE AGRICULTURE
WWW.GGN.ORG WWW.GGN.ORG WWW.GGN.ORG
[ *
mr meTro QINORMA NN TtONM - ko - JEON
(1N "Spin;
== toomM DPIA,
Kaufland
- GIODUS —

1T @)Spi
U real pinneys

é/% © o @

HEMIJo oy b

Pilot Projects




GGNZ NI
GGN LABEL

GONM L A EEHFERERR

The GGN leads to information on the
producer:

Discover the Roots of
your Fish!

‘Type the GGN number you find on the product

0002678168935

NORDLAKS PRODUKTER AS
Norwayls_le=GGN: 93784955728342

HEEFI 254 UTD
BERDES (GGN) www.ggn.org CEIEIS F 8% BORL—YEYF(—
Individual number (GGN) Farm search on www.ggn.org Traceability of
fish online

for each producer



7 P GGN LABEL
?’fmeﬂ-*‘ RTF—HRILE —~O Il iED Al S

Adding value for stakeholders

« PREZERBLEISVRIIHT S, HEEDEBRESOHIMEMNETY—IL

Effective tool to increase consumer trust in endorsed brands

-BITfASRY VT
Visible labeling

- EEAME
Transparency

-BEYDORL—YE) T 40— BHEERITA—2I)ILwww.ggn.org TEEED
JO74 —)l/’é_'—’\F'aﬁ )

Discover the roots

of your fish!

Type the @ number you find in the product

=41



http://www.ggn.org/
http://www.ggn.org/

i, GGNI AL

{f' wﬁl GGN LABEL
s Adding value for stakeholders

[{EEEMNEONGWEL, 52 FIZBELL5EYMIZ,
ZLTEDLEIFELD/ A XIZEKRY THB]

“Without trust, a brand is just a product, and its
advertisement is just noise.”

— Keith Weed. Unilever@®t<—4 5«4 V45 £F
Keith Weed, former marketing chief at Unilever



Name Takesue Katsuhisa ERTA Name Remko Oosterveld
Job Title Technical Key Account Manager Japan Job Title GGN Label Aquaculture Commercial
Manager
Team Sales and Marketing
GGN Consumer Label
Languages English, Japanese
BEEIZBENEHE A Languages Dutch, English, German
Contact Phone +81 8032579 810
. Contact Phone +49 221 57776 -721
E-Mail takesue@globalgap.org :
E-Mail oosterveld@globalgap.org

MELE  KTLEUT—2 3>, THEER. X2 MILGLOBALG.A.P. c/o FoodPLUS GmbHIZIRE Y %, GLOBALG.AP.MRFEZ (T =RAEE=(E
HEISEDFITEIE, AXELZDHNEE. RBELUVHEBOTEENTHERATEZ21D LT I, TOBEFREETHERATZEDET 5,
GLOBALGAP.IEZ, AXZEZRHVWTCE=ENERLEFEBICEALT. —UEEZEDEL,

Disclaimer: This presentation, tra|n|n materlal Or | ubllcatlon |he pro ert of GLOBA
NS
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EROSKI’s
Fishmonger

Japan 20204
& | EROSKI




EROSKI : fh & [F—RZE I EFHREE
EROSKI: We Are Different, We Are Cooperative

= ANRA VHOEFHREE

First cooperative distribution group in Spain

> 1,278@FIDRA—/\—7—% v b3t L THSEES550755,0001—0

€5.505 million turnover with 1,278 supermarkets.

> RREREFHRAIREEE K & T DHES

Health and sustainability are at the core of our strategy

> HfEEEMIEEIIEDRRAETILT, TNENOERH CTHITOEEY
TIRMTE S0, HEBIRALGERD OEIRATHE
Our business model specializes in fresh produce and opens up stores to local products,
offering consumers the freedom to choose from a wider range of goods



ARA VDOEEYTIE
The Spanish Seafood Market

= AR UF, HAFROAE - BEYHIGE LG OTWS, 2016FICIX. ARS U[ET A
A. BR, BLXUVHEICRWNT, HAFIEOEE - BEYWMAR LG oT-, AXRA UIEK
EMIENI—AOYNRARETHLIZLITMAT, AQIAH-YDRLE - BEYOEE
BEEXHLEL,

Spain is one of the largest markets worldwide for fish and seafood. In 2016, Spain was the fourth-largest
importer of fish and seafood in the world after the United States, Japan, and China. Spain not only has the
largest fish processing industry in Europe, it also has a high per capita consumption and a high
per capita expenditure on fish and seafood products.

> 2017FICIE, RILEAWERRSAOANOTAH-YDELE - BEYDOHEEZEI TN TN
53K FILE27TKRFILERY, TLIEFHATEENENEIMLEELTH A, B
bHI—AYNTREEIMLUTZAREEITHINFTHY., HRERFTH S,
In 2017, Portugal and Spain had the third- and fifth-highest per capita fish and seafood consumption in the
world at US$353 and US$271 respectively, by far the two highest in Europe and comparable to Japan.



ARA VDOEEYTIE
The Spanish Seafood Market

ARAVDBEEDREDHEEE (kgTHE) ERALLTHEY. YIVELGLEDLY BfGERIC
BITLTWLS,

Spanish consumers are eating less fish (by kg) and moving to higher value products like fillets.

BEYIIRIHED2.4% %505,
Seafood is 2.4% of the total basket.

Volume (Thousand kg) 1,039,346 -1.6
Value (thousand €) 8,997,108 1.2
Consumption per capita (kg) 22.53 -2.7
Value per capita 195.06 0.1
Average price 8.66 2.9




5% At TORENOTEL T

’ff,ﬁg%? Market Share of Different Types of Seafood

EEHETHELEAS

% Value
=+
aA
Canned seafood
23,2
BRI F F iy
* nn ALY
N 2 — Fresh fish
Cooked
shellfish
13,5
ooy 3= k]
Fresh shellfish
11,0 2 mEA
AEEZE Frozen fish

Frozen shellfish

ESTHRLIEES

% Volume

9,6

10,1

43,3



ARA VDOEEYTIE
The Spanish Seafood Market

> BEVOEGHEERISENRE

Main seafood consumers are older adults

> WANBWEEBEMZIYVECHE

The higher the income, the higher the seafood consumption

> kRIETEFEZIHE (Eroskimfifst Y 1560)

Consume a high variety of species (Eroski’'s Fishmonger 60)

> NIV DEBFEZHE
Fresh bulk fish preferred

B AHREBH/NYIEIOL ML FEROTISILESD T/IRE

Very small market share for MAP products or ready meals



EroskiD #F#t rlBETE D HR L) #H A

Sustainability in Eroski

> 20174, EroskildARA U THH TN DRETHLHE—DMSC CoCeREEZ MG L =/N\EEE
EE D

In 2017, Eroski became the first and still only retailer in Spain to be MSC certified in chain of custody for bulk
fish.

p #AHHYUA—TETSAO, 2S5, ATRE—,
7>?aﬁ HEDEEZFRTL., S5I2TY 5,
BSMIEET. O—FXUODEE. FRITHEORE.
97~&$0x»»—ﬂﬁaémqufméo

We work with species like tuna, cod, lobster, and anchovy
on our fresh counters, as well as surimi, salted cod, canned tuna,

and frozen fish such as clams, cod and hake. = €.

CERTIFICADA /
M ;




£ EroskiD AT REM DR Y 44

4 Sustainability in Eroski

> 2018F. ARA UTHIOTGLOBALG.AP.MCOoCEREEH
MLz EERBEL D,
In 2018, we became the first retailer in Spain to be GLOBALG.A.P.
certified in chain of custody for bulk fish.

> Y—FU, D—NRR, B4, F—KRy b BLUTAZ=ZA
. 754 R—FS5R)L Natur] OH & THRGE,
We sell salmon, sea bass, bream, turbot, and meagre under our
private label, Natur.

Pescado sostenible
4.7 certificado

> 2020%F., hAIIL—=+r DCaprabolE&H+ LT,
In 2020, we have extended the certification to our shops in Catalonia:
Caprabo.

CERTIFIED
AQUACULTURE
WWW.GGN.ORG




£ Eroskio) BT S DR Y M

By L)
L5 ;uﬁ

=  Sustainability in Eroski
> HETOLIREE
Joint communication activities

> 360D F v o R—Eroski Natur - GGNS N JL
360 Campaign Eroski Natur — GGN Label

PESCADO DE CRIANIA RESPONSABLE EROSKI NATUR

Versétll y sostemble




GCNEDBm AT LR/ONE-HME

'1"’
Lessons from Our Experience with GGN

MSCOCoCERREZHG L-RDEERIIHE (L bAABFIREICIE

ELWDHD)
Easy to audit once you have MSC chain of custody certification (although

the final certification scheme is not closed yet)

=R oA i
Reasonable price

H—FED, =R 4. BLUTRIERELEFETT & RAT

L,
Ae
Wide range of suppliers for salmon, sea bass, sea bream, and trout

GLOBALG.AP.IIEEEEDFH=ICAA L THRELGERBREZH LTS

GLOBALG.A.P. has a strong structure for farming-related procedures

GLOBALGAP.MEMEFRDIFARELFERAL TS0, RRHE

BEANDLBN—RERZIZEO TN
We also use the GLOBALG.A.P. IFA standard for Fruit and Vegetables,

which makes the final consumer communication much easier

BRZE(CHT HRELREE

Strong standard for food safety

B E H /N —

Covers animal welfare



CREHYMNES CETVELT!

Thanks very much!

gorka_azkona@eroski.es

C | EROSKI



INRXIVT A RAAy>3Y
KENL—YEY T 1 DIEFIFEZEGDST,

Panel discussion:
GDST- industry-led global standards for
Interoperable seafood traceability



AAREFERRBSESEOSAN D

What is Japanese Consumers' Co-operative Union. 2020%1CO-OPH&60ME

nBEREERRAMEEGESRITONT

BARERHDEMEEGESS (BB BARLERGE )X, RO E 15 PEERFEF -
EXEAHOEREESESNIMATI2EEESE T, 1951F38ITHIAS
N, IBE. N300 EH EEENMALTVET, SEAEHOREESIE
3.5k, HE BRI 2960 NAOHBAZF KD HEEHBBTT .

ENENHFRULLEAE LT, BEOT—IPERER >TEN

ZEOERBIEX. TNETNLFLEANELTEEOFEEITO>TLET, — —
BARLEHELEELERE. A —XEEVLSEFETIEHYFEE As =
BALHENERELTIE, IS T—HDDNTFAR—R TSR LS

(PB)DE MDA LETEEIHAADELS (E)EITo>TVET, HEED ST [¥) extERAdaEas
ADLSLIZHEIDIESEELT, #5500 BEHFELTLVET, (2020438 ‘

31HIRTE)

mWhat is Japanese Consumers' Co-operative Union(JCCU)

Japanese Consumers' Co-operative Union (JCCU) was established in March 1951 as the national
federation of consumer co-ops in Japan. Today, about 320 consumer co-ops and consumer co-op unions M E— S— .

join JCCU and the total of gross sales of the member co-ops is about 3.5 trillion JPY, with total 29 million Gommaiy. _Sohon u&u;, mu mom mggm
members. JCCU is the largest consumers' organization in Japan. :

ssssssssss

JCCU and its member co-ops operate their businesses independently of each other and do not constitute
headquarters/branch relationships.

Development of CO-OP Brand Products: JCCU develops and improves CO+-OP Brand Products to meet [F] JAPANESE CONSUMERS' CO-OPERATIVE UNION
members' demand in their daily lives.

Copyright(C) 2020- Japanese Consumers' Co-operative Union Merchandising Division All Rights Reserved



4H= [—— T —7
[O—SDGSITRIE B | 015568, nxtnamsmmses - 857E—1)

Do

Co-op Action Plan for SDGs (2018) SRTRCO-OPRE IR
INeBERF. SDGs(F5HolgeBFEBER) CBMI 2 & ZWR(AI VM ULET,
AIoBE3. [ERO21 IR (1997FBARTE) | 0B &, BTGV OIS UT. EHNKMTST LN TE. HRUESHEORREZHTI L. RLRVBHEEHTIELL,
HEMEIBVEWVDSDGSDHETTHNDIE. BEHESNDBEAEBFLIE>TVET, I-ER. HESCHTHETESHAEOERICAIT TRVBL L%, [SDGSTHES| & LTEEHFE UL,
iesE. LTO7O0RVEHEDDILT, HROALEELICSDGSERRLTVWEET,

We commit to the
contribution to the
achievement of the

Sustainable
Development Goals * -~ - :
(SDGs). RO ELHROIHIC, BREHLOBYLERBLTLEEY it :
BslE, ERORRIEMEESH T RREROREICNLT. BROSEEDRARNN

WBE. [D<ZIREIL[OHOME] IFERERRSE. BRUESHAETWEDELEY,
BNSNDOAL. ZUTRYSIMBREATVER L. SR20BRESMEEEDEYT. FTF
BEECT. IINLMRPHBIOESHEICEYIEREREL. RESBSOHMRTECNS
SLOBYFERELTVESEY .

(BEEY 3SDGsHELIEM

BEI2(2KAME, 2HIRE)
PR NS RRT S,

S (2030FBHEH) £81. BIFRNF—LBEUEIRLF—OFACHENICEYE
FFY, BEUEIRNX-DREFBECREART)FELT. RFHARBCASHEVLIR
AE-BRADEBEDELET .

(BEY 3SDGsDELIEH

HE7(ZIN¥—)
FTRTOANAD, REHOBRTEISRRARDERBIINF—AOT 7L AZBAT 5.

HERI3(RREN)
FEREBRCTOEFCERTELHORB N AL WUS.,

We will continue to review and
improve our products and lifestyle
for a sustainable production and
consumption.

(WY 3SDCsOBEN)

9

—
BEOUDIMUMAELT . BaHBX - ISOEHEEHET
s, BEE. B, HAESNORRISRRIKUEEDFET. B2 - BDI3L
E&h), SHREEGREBCAVABSPRESRIDEMLELET. EETRKC
NHFHLE[FHIZERL. BUBRPHISVEDELRT. BAEvEDEoENL.
WEEBT7RATLADFYRNI-TICRBLEY .
(BEY 5SDGsDEL-IBH
HE3(RR)

HEDSEROTRTOAAORWN L LFEWARL,
R TS,

We will expand
health promotion
and promote welfare
services and mutual
help.

HROSMRPBRELEL. FEOILHEZIRTHBIEHHELET 9
HicB(3. ARGV HFEOELT, HRF R SMBICOVLTOERRERD.
BUIELOBBERS, ITt7ESSLCBYEA BROFELCEEZRBUEY.
[ OBFEEELTUVLKEDIC, FESORBICOVWTEY. BLESEHELT.
FECRECT—R/ T - T-RRSA TR EOBEAHEEDET .

(BT 3SDGsNELZBM

1 BEI(REE2ES)
[RTR] H50MADBHSDLIEED REzHDOES,

We will eliminate
poverty and hunger
from the world and
promote support for

(MY 350G DEHR) children.

e

(WY 3SDGs DEHE)

J
(4/ DLTLB Uk SN 5l 2 JIZBHLEY F
. . . HEHRDL TS URIT SN Sk = O<UICEMLET -
e W.'" partncnpate " BB, - ABRUBST. ROUTSURISNSREHETWIIC BRBRReL MR THORBREHSTEHEMELET We will promote
creating a society SNLET. SEECRESLOBREADIILDD, BEDEF., ' RS, [BEsERIOEROLOC. BROACEFERAT. 85 | activities to
where everyone can BREETERRRSS, SEORECEROTITEERL. B — —" BEREL. FHEHREOTIMIEAEDST, LLBE. X0E | oliminate nuclear
live with a sense of BOSEBFRBEDET TI2Y—VE (BUVE) EBREALHIETED RICHIR - BPFRERAL, DFEEEOUSFRICHZTHERO
: HEIUEIBELET LEHRFROERICRENCERUET. weapons and to
security. {RET3SDGSOELSEM (MY 3SDGSDEM X
L R ) b BB, BHICHT SEREALT. HENDVILT-FEEBR (T 3SDGSOERSEE) P achieve the world
ﬁ DETTREH OB (L VYT b TR HE BARHFRETERHEOERICEALEY. LitLBH0. o % EEI6(TH) peace.
WLEMRUAMFETRRT S, e POBIGY o HRTECMROLHOFHTIRN TS
% TOUES S RO S S SR o s ’iﬁ-’mlﬂ‘T'\‘;;)A')ﬂ'mis'\m'r;txi
(BT 3SDGSDELSEE (WY 3SDGSOEM) R oR S AR AR AT S
We will promote gender equality and L HRS(Vx>5-) EH \_ r
. R . @‘ Vx ¥ —FHERAML, TRIOLBERY
create an inclusive society. LROENBIETT. 2

Copyright(C) 2020-

J

Japanese Consumers' Co-operative Union Merchandising Division All Rights Reserved



TBRERGECO-OPESDKEMREDNEAS] (coor L)

Concept of JCCU's procurement of seafood products 2020%12CO-OP R &60A%E

BAEREL, I/ﬁ)bﬁ%k"}ﬁfﬂ'%’)ﬁﬁnnj@Hﬂ‘fﬂﬁ”&?ﬁk?’é_&im7EFEJ:LJE"573'§+&L’CL\$T° KESFATOIVAILHE DERRADREIX KEE
ROEHSAFAEEEHHRIB-ME T, 2017F7 AICTKEYREDEAAIEXELLTRELAHEBELEL -, £/R020F1 AICHEZITO>TVET,

1. B EDOENVEXRYILELS, £GHEROBLOHEICHERT SERIUEDHELET .

JCCU aims to create products that contribute to the lives and society of co-op members while valuing the connection with the production areas.

(MERDRERE. NEHSENETIIMEAEHET D,

Environmental conservation in the production area and support for people and society.

QREBAEREBRT, EHEEEDBLOUARICERYT SKEBRIVETTHD,

Merchandising seafood products that contribute to society and the lives of co-op members in collaboration with member co-ops.

2. £ EE. WS PEREBTELOHN - BRET IO, KERRDOFHHRABMERDHLILEHILETS,

JCCU promotes cooperation and cooperation with producers, business partners and member co-ops, and aims to increase the sustainability of marine resources.

(j_)g)l(f‘lﬁiﬁﬂ REDFGARMEDRE L, KEFATMSC/ASCEDRIADEEEERLLE 20255 FTIZ20% LI £ 20305 F TIZ30% L EIZ )

Improving the sustainability of procurement of marine raw materials. The supply composition ratio of certified products such as MSC / ASC in the fisheries sector will reach 20% by
\.2025 and 30% by 2030.

A RBTRLEEHIRE EEAORELLIET S, (EEE IEI%% NGOEDREI=LS FIPAIPO IS

Supporting improvements to sustainable and responsible fisheries / aquaculture. (FIP / AIP in collaboration with fishermen, business partners and NGOs)
\

3. KERRDRE, A RTEELHRDI=OIC. BREGLOBYSZRELTLEET,

JCCU will review products and lifestyles for the conservation of marine resources, sustainable production and consumption.

B RTFIIN-o—T—FERDEOIZHEE (EHHEEER)LDIZa=sr—230ETTH5,

Communlcatlon with consumers (co-op members) for the spread of sustalnable seafood.

*(6)H/—+ﬂ:“u+40>¢§ﬁ«@ IUUREE5<THE DRBICRT—IRILE—ERHETRYMED,
LCooperation with stakeholders to build traceability and end the IUU fishery.
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“Surf to Fork”
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CULINARY:

COLLABORATIONS

GDST 1.0

Seafood Transparency Results In Greater Trust
ERMEDIERTEEZERIT S
Seafood

I s s s Symposium
11.04-11.06
11.09-11.11
Virtual Symposium
Admission Free

- SEAODLECAY FFRESG

Tokyo
Sustainable
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® High Risk
=SWRY

o
e Modern
® Top End Clients o
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® ctthical Sourcing
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@ Sustainability %ﬁﬁl%ﬁ
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CCL formed as a food safety
consultancy & brokerage _|

BmTReaYILT1oT %1 2016
BEOMNEELLTRIL

CCL Becomes Importer
2018 -

EVOLUTION —

BRC Certification

3 MSC COC Certification -+ 2020
IQE BRCEBEE . MSCOD CoCEREEZ HRIF Aenalers
[ cermiricateo

GFSI Recognised Schemes
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2021 + Ethical Sourcing Certified
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Dutch HACC
Synergy 22000
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TRACEABILITY 01

ALREADY
EXISTS

F—BEYToIETTICHEETS

It's In The File Drawers In File Drawers Of
Hatchery Farmers, and Feed Producers, and Fish
Farmer, and Processors, and Consolidators, and
Storage Facilities, and Freight Forwarders, and
Importers, and Distributors ... ... ..

But We Need It Now In Our Hands!

HBISAFI—V LDHYEHLWEIEEDIEHLD
PDHAHEHR - ENDNFRICHELTDTY !
@



GDST 1.0 - WHAT IT DOES?

GDST1.00D % &)

Voluntary industry standards for interoperable seafood traceability
HEEATRELGZKEML—YE)T1DT= 0O B ENEXFIRE

Eliminate confusion on KDE's
Written & explained

KDE DBELZ%LKT
SCE-BARE{ESN TS

Educate & Communicate
Go to work on 2.0

£ = i Wity S W
IN—232 2 0D ERAF

Interoperability required
Data Reliability & Verification
MEERMNILE
T—HADEFE M CAREE

Have It Globally Adopted
Drive down costs
HAMICER. EBESED
JALDHEIE



HOW GDST HELPS DO IT?
GDSTO 15 &

Solution
Provider ™\

Aquaculture Wild-Caught Importof ¢ Food
> EPCIS Service

Production Harvest L J
o

Transport Transport Solution |
Provider

Import of

EPCIS Retailer 1
/

] [] ags ; ‘
VI S I b I I Ity F 0 r = - Historical Translation to V
£ pilot Data EPCIS XML P

Primary [

N\
Solution
) 4 Provider
. 3 : Import of

'hose Who ,
Transport \T
N

d - ~ / \
Need It In The
! Provider
Import of > z
EPCIS | Retailer 2

Processing

Secondary ‘\ )
Processing ) -
S ly Chai S
u p p y u I n (" Data Collection of Supply Chain KDEs/CTEs - Interoperablity Testing '
GDST \ (Simplified Example Shown) Deta Comversion ) Downstream from Processing

BISL4FI—2D
EI*E"EE%E Qr’11ica| Tracking Events

Feedmill Hatchery Processor . .
(Transform) (Hatch) (Process/Pack) PACKpacX ek




OUR CLIENTS

REEDH514T7Uk
Wegmans, Sobeys, Hy-Vee, <Z§> Nobu, Morimoto, etc
©
RETAIL (/N5E) RESTAURANT(LAFT)
ONLINE (A5 12) - FOOD MANAGMENT SERVICES
Fultonfishmarket.com, etc @ @ 7—|~'U"—EZ .
Aramark, Flik International,

Sysco, etc



BUMBLE BEE

SEAFOODS

2

@ Bemaize [ o
A. Espersens A/S — Ahold Delhaize — Ajinomoto Co., Inc — 178 Degrees — Aldi Nord —
CO'op Anova Food USA — AP2HI — Asian Alliance International Company — Charoen
Pokphand Foods Public Company Limited (CPF) — Bolton Food — Bomar (PT.
BOGATAMA MARINUSA} — Culinary Collaborations LLC — Bumble Bee — General Tuna
Corporation {Century Pacific Tuna) — Japanese Consumers' Co-operative Union —
China Aquatic Products Processing & Marketing Alliance (CAPPMA) - Citra Mina —
Lyons Seafood — Envisible — Fishin Company — Hong Kong Exhibition Centre — Intercity
Packers Meat & Seafood — LDH {La Doria) Ltd. — Lidl Stiftung & Co, KG — Luen Thai
Fishing Venture — Metro — Publix Super Markets, Inc. — Sainsbury's Supermarkets Ltd —
Morrisons Supermarkets — Mt Cook Alpine Salmon — Seachill Part of the Hilton Food
Group — Seacore — New England Seafood — Southeast Asian Packaging and Canning
Ltd — Stavis Seafoods — Sysco Corp — Target — Nissui — Thai Union — Orca Bay — PT Bumi
Menara Internusa (BMI} — Wegmans — Santa Monica Seafood — Sea Delight —
Socsksargen Federation of Fishing and Allied Industries, Inc. — Taylor Shellfish —
Woolworths Group — Co-op UK — Thai Tuna Industry Association — Tri Marine — £ Stavis Seafoods
Vietnam Association of Seafood Exporters and Producers — Vinatuna — Whole Foods —
World Tuna Purse Seine Organization — Pacifical — Karoo Catch — Tesco — Silver Coast
‘\ SEACHILL

Foods LLP — Young’s Seafood

QVTRA MINY W
NSRRI

0 ' S I N ? -

Cargill

Companies we want to sell to
MHBEELLTEGLEVLER

Suppliers we wish to buy from
TANEELTEBRZEBEL-VESE

J

ONISSUI g
Q' Union
A~
Dongwor%é £} ,))

CERMAQ




HOW DOES CCL DO IT?
Mt (coL) DFi%

Software Vendor Makes it easy
VIR ITAUF—IZLBHERR1E

GDST eliminates debates through

standards
GDSTDIZEHEIL K> TERATODERZHIR
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RELATIONSHIPS & APPROACH SETS US APART?
EREEL7ITO—FIZLSHEIE

Uoriki Company Ltd GFSI Certifications Great Product

Toyo Reizo & Mitsubishi GFSIZRE BN 5

Usufuku Honten

GOW & AquaBlue Sustainability Commitments Ethical Sourcing

Kozen Nori HRTFEYT1aAZYRAVE I hIVEERE

Kaneku

FP Corporation Traceability Partnership In Practice

Suzumo Corporation h—HEYTA R—bF—2vTOER

And moreI.. I I
PARTNERS COMMITMENT VALUES

IN—bF— aASYyrAVE {ifi i
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GDST PROGRESS
GDSTO AR

SALMON 4+—=> \/
Mt Cook - New Zealand

TUNA - MSC BIGEYE

MSCEREED A/ sF=<4 0 next

Work with Korea producer to
get there in 2021
BEDEEFEL2IESE

BA LS5 E

-
e

TUNA.- MSC BLUEFIN
MSCEREED =41 next

Work with Japan Suppliers to
get there in 2021

BERDY TSV —L20215F %54
NS RO

SHRIMP £ next

Work with Vietnam supplier to
get there in 2021

R FLDY T4 —&

00F 534 L5115 E



Large Customers Are Demanding
Traceability
ZLDEENL—HEYT4—%KROD
L qAY:

Customer demand

BERR

Online = efficient
v, D A EX (4

Productivity
SEM

Why Do It?
BEEMTH5OM?

Manage importing to 2 countries
with separate customs regulations
RGN RLGL2DE~D
MAZEETDS

Regulatory Compliance

HHESE

The FDA will require full electronic
traceability within 10 years
FDAIX10FELINICTER G EBF L —Y
EUT4&ZERLTLS

Section 204
o3 204

FDA Announces Key FSMA Rule to Advance
Traceability of Foods, A Major Milestone in the
New Era of Smarter Food Safety

All parties are constantly in sync -

eliminate problems, don't ship them
SMENRIEAZRHIZDETRIBEEH
B B

Supply Chain Collaboration
YIS5AFz—2 D158

Sustainability & Ethical Sourcing
require transparency and
traceability to work
B RE T O AL EREIC (X B
DHBL—HE) T HE

Ethical Sourcing
IVANI—20T



THANK YOU!

Do you have any questions?

michael@culinary-collaborations.com
+1 551 482 6077

OO
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METR

\ 4

TOKYO SUSTAINABLE SEAFOOD
SYMPOSIUM 2020

~Utilizing GDST to secure traceability™
GDSTZERLI-FL—HEYT+—DRER

Britta Gallus, Head of Transparency and CR
METRO AG

JyB-Fr35RX

METRO AG ZAM-EXEFE &K

britta.gallus@metro.de

1 14.10.2020 © METRO AG |



METRO AT A GLANCE

METROD I E

Key facts & figures (BEEI7I ET—4)

Group sales

€27,082 million In 34 countries 97,606 employees? 678 locations

: .
EBITDA! €1,021 million 34/ (= EES %5 %297,606 A 67845
JI—TJ%EtE
270{#8,20051—0O
EBITDA! 1022105 1—0O

IEBITDA excluding earnings contributions from real estate transactions, before IFRS 16. “Headcount as of closing date 30 September 2019.

Our customers(FAT-5DEZE)

METRC

Brand portfolio
TSR -R—ko4%

We serve more than 21 Mio customers worldwide
HRT21005 %R 2EFHRICH—ERZIRELTLVET

/"\-
f
PROAPRO .|
e R
CLASSIC
: . METRT
hospitality = AccsL=RATOR
dlgltOI . digital powered by Atechstars

LeadXCapitalPartners

2 14.10.2020 © METRO AG. Going further together - Corporate Responsibility at METRO

METRCO



WITH SUSTAINABLE FISH & SEAFOOD WE CAN MAKE A DIFFERENCE
YRATFI VG KEMTEEEECT

METRO is one of the We sell 200,000 tons Fish as our USP
leading fish of various species of (Unique Selling Point) 14 =
wholesalers in fish every year in the store for our e
Europe worldwide customers
METROIZI—AY/ICEITHERTD BEMATIESTLGKEYE KEMLIERICE I TEEFRRICHT
IKEEIFEREFD1D 200,000/ B 55 BUSP (3B DE—ILRARA )

/ / /

With our Fish & Seafood Action Plan we define criteria for sustainable procurement J
FOavIooblELIC. Y RATFHFIIWEGRAZED R ELZRTE

/@ GLOBAL DIALOGUE

on Seafood Traceability g%}; r‘\y RROTI ;{

(Gssl

ECONOMIC

LLLLLLLLLLLLLLLLL
IIIIIIIIIIIIIIIII

Trade with purpose

METR

3 14.10.2020 © METRO AG. Going further together - Corporate Responsibility at METRO
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1 LIFE
BELOW WATER

v GLOBAL DIALOGUE
' on Seafood Traceability

4 14.10.2020 © METRO AG. Going further together - Corporate Responsibility at METRO



" GDST 1.0 Standards and Guidelines

For Interoperable Seafood Traceability Systems
GDST 1.0 1‘#‘,‘#-%&13 ASA A ERA AR KEM L — *ﬂ'I: 'JT»r/ZTA

‘; \ Tokyo Susfa\able Seafood Symposwm TSSM

’ "‘\

e~ "4 A —
A\ . Speaker: David Schorr
? \ 7 \ " 'Sénior Manager, Transparent Seas (WWF)
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Intfroduction

AorOF 533>

What is GDST 1.0?
GDST 1.0&(% ?

The first-ever
global, industry-led standards
for interoperable seafood traceability

Dozens of companies around the world joined the Global Dialogue to draft these “business
smart” voluntary standards

PG HHEEERTRELGKENL—TEU T D BRI ERIRE
HAROB+HHOEENTO—/NIL-FL47RTIZEML, ChoDIEDPRR-AY—MGEEREODEREERLEL,



Traceability is essential to

the future of seafood
KEZDEEZ L —HE YT HBDE

Consumers want to know their products come
from legal, responsible sources — demand for

traceability is growing around the globe.

HREIWMATSEANSEMNTRESHSHETH
SEANSA TSI DIEBERHTIVS,

Consumers

HES

Regulators

BUER

Even fishermen want better traceability — it
helps them sell their fish and prove they are
Companies responsible partners!

1t S EFTBER -5 REEFOIREEITOTND
CEERERT51-0ICh. KYRWDIL—YEYT1%F

Laws and regulations requiring traceability
continue to grow, affecting exports, imports,
and even domestic commerce

FL—HEUTAZRELET HEREOH G IS A BT ROTLE
THEY. M. BA. S%E{%Wﬁ#lztkii-ﬁi °

More companies see that traceability is essential Fishers
to their business — for meeting demands, for A e 2
. . Ill\\
supply chain management, and for brand risk
reduction

(BED)REBICEAD=O, YT7(Fz—V EEDT-
&, FFVRYRYDEBDT-HEE  FL—HE)T1(IE

DRRIZFRARTHDEBADERMNEA TS,



But sometimes, achieving traceability looks difficult:
F—HEUTsDORELITELLER DAL THS

* Technology confusion (dozens of solutions, 100s of tech vendors)
TO/80—0RE (EROBRREMBEBDTIINE—)

* Obstacles to data creation and acquisition
F—S{ER - BSDHLE

* Multiple reporting requirements, constantly expanding
BWHD. ZL AT 5S4

* New international proliferation of regulations
-1 E BRI 7R il

* Growing and shifting landscape of consumer/NGO demands
HBEONGONEENZEL

] How can companies be sure that investing in digital traceability will pay off?

TR RL—HETAANDIBRENTSRIZHBILEZRZEIIEDLSIZLTHEETESLN?




The Goals: Reduce confusion + increase efficiency +

ensure predictability
BEZROT+MEE L FE+%EE EF5+ FRITRICTS

Tomorrow mae



- AN
~ SRR
B —‘ \N L

<

GDST=E[EHREDT7OtEX

wm
09
O
O
2
Q
O
0
O
®)
<
]
T
)
O
O




What are the GDST Standardse

GDSTOHRELIX?

GDST materials are available in Japanese!
https://traceability-dialogue.org



What are the GDST Standardse

GDSTOHRELIX?

GDST standards answer three basic questions:
GDSTOEEIIIDDEMMGEMICERAFTT

WHAT information needs to be included in traceability systems
FNo—BEVTAV AT LIZEDDHELNH D IEH AT H

WHO is responsible for recording each kind of information
SREOFERZELET HIEEEIFEEN

HOW data should be formatted so companies can share information when they want to
EENERERBFTEDLLDIC. TRIEDIIETA—TYMNIENEHERED

] Increases efficiency and predictability — the systems you build today will function in the marketplace of tomorrow

NREEFPATRIEDE L - SHOBEIT DVATLIL, REOHISETEHET D



The GDST Standards are “business smart”

GDSTOHRE(FIE R A - AT —~]

e Aligned with major import/export regulations
F B H AR &St I

* Linked with commercial practices to help expand markets and partnerships
LROEHILEHL . T A~ F— T OImAE LR

* Flexible and neutral to let companies have their own systems while staying connected
ILFTTILT, FICHAS-O . BRIFHEDV AT LEFDIOIENTES

GDST is designed for “step-by-step”, phased implementation
GDSTIZEXFERIICRET H=HIZFKREFTSN TS,

The GDST Secretariat has tools to help companies understand and adopt the standards

... and offers “help on the ground” in many countries and languages, including here in Japan
GDSTEHRIEL. EEMNRREERL. FATIODY—ILEZABLTEY. BRZED. ZLOEVPEETIRIITOXE I ZRELTL
%)

GDST 1.0 — Good for your company, good for the seafood industry, and good for the planet!
GDST1.0 - £EIZE, RFIZE, MARICERLILVY Y 21—232 !



