Australis Barramundi

The Sustainable Seabass
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Emergence of The Conscious Consumer
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Most Efficient Animal Protein Production
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Food Conversion Efficiency
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Aquaculture is the least
impactful form of animal
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What will we farm in the future?
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Marine Tropics #&EE
World’s Largest Area Providing Stable Water Temperatures
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Van Phong Bay, Central Vietnam eI AVE (NPMFLRER)

42,000 hectares of pristine ocean 4200745 —JLOFEDO>HT DE
Farms are 15 Km offshore 1 5kmih D EFES
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Retail and Private Label Retail Products
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Australis: Select US Customers
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Ingredients for life.
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MOMSs Organic Market
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BUSINESSES

Labor cost and lack of experience
Uncertain pricing and availability
Lack of knowledge re: sustainability
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Solutions for Consumers and Trade
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Consumers jHE&#& Businesses &%
Ease of use Simplicity
Global flavors Reduce labor in kitchens
Healthful options Managing cost
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Ready-to-Cook Foodservice Products
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A. Skin-On Natural Fillet C. Skin-On Portion E. Premium Strips
B. Skinless Natural Fillet D. Skinless Portion
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Better For You.

Nutritionally Rich
High in omega-3s, protein, minerals Z X H3A8RHEE

REDE

. RAIEKE. 2RI

il
il

Great Taste and Versatility
Clean flavor, optimal oil content
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Purity Guaranteed — B4 ERE
Vertically-integrated, rigorous QC FEERAS. AEUL-REEHE
Accessible for All
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Competitive pricing and
consistent availability
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Better for All.

Advancing Sustainable Seafood HY257FTI) » —T7—RKRDES
Innovative products & partnerships BB EE/N—~ =2y S

Combatting Climate Change URZENEES
Barramundi & seaweed aquaculture INTR VT 1 & BEEE

Improve Human Health and ABEDEREES LZMA L

Welfare REEELRBEEVPONVWHDMHEE

Nutritious food and meaningful jobs

Address Ocean Plastics
Coastal cleanup and environmental
stewardship education
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Together, We Can Create
A Better Future Of Fish
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