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The Alaska Seafood Marketing Institut
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Alaska Seafood Marketing Institute(ASMI)
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A public-private partnership between the State of
Alaska and the Alaska seafood industry.
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Mission {&Ep:
Increase the economic value of the Alaska
seafood resource.
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Where is Alaska Seafood Exported?
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Where is Alaska Seafood Exported?
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Where is Alaska Seafood Exported?
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Alaska Exports to Japan ($Million)
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Alaska Seafood in Japan
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Total Exported from USA
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= 198,969 Metric Tons
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RFM Certification: ADVOCATE FOR CHOICE
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Chain of Custody Certification CoC 2R
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SIX KEY PRINCIPLES FOR
EVALUATING FISHERIES:

. The Fisheries Management

VESSEL GROUPS DISTRIBUTORS/
T WHOLESALERS
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2. Science and Stock Assessment ‘ﬁ
Activities N ——— %
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3. The Precautionary Approach
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4. Management Measure
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OPERATIONS

EIREE |_ _______ -l PRIMARY PROCESSOR/ SECONDARY PROCESSORS/
5. Implementation, Monitoring 1 PACKERS CANNERS/
and Control Alaska RFM Certification MANUFACTURERS
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6. Serious Impacts of the Fishery RFM ’““¥°‘\* B

on the Ecosystem
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CHAIN OF CUSTODY Required for Every Organization That Takes Ownership of Certified Seafood
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New RFM Logo / Available NOW! #rL\aJavsE4E L F L !

Trademark Registered in multiple languages
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v Allows ‘certification claim,” must
have chain of custody certification
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RFM Certified Alaska Fisheries 75X ARFMzE:
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* Currently going through RFM
Certification
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Estimate final report in December
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Global Presence for RFM Certification
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SUSTAINABILITY FROM THE BEGINNING
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~ Alaska
(USA)

N

1959 - The Alaska State Constitution
mandates management of the fishery
resources on the sustained yield
principle / the only state in the US
with this type of conservation
language
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Alaska’ s Sustainability Tenents
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@ NORTH PACIFIC
it Fishery Management Council
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Management

- Responsibility
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Utilization
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TRANSPARENCY
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Open, collaborative
and transparent
process
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GOVERNANCE
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Established, sound

structure with expert
advisory committees
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STAKEHOLDERS
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Comprehensive
engagement
procedures at
multiple levels
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Alaska’ s Sustainability Tenents
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Good for the Planet
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» Premium quality
EmETHB2L

» Better for the environment
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» Pure product from
pristine environment S50
BORIETIRIKKEIN LB R

The Definition of Sustainable Seafood is Expa
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Good for You
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» Nutritional benefits
XEBTOH R

» Premium quality
BRETH52Y

» Great source of protein
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Together, these attributes are defining a new type of sustainability that resonates with consumers.
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How do we combine
“Good for You” and “Good for the Plang:;

messaging to redefine sustainability? Y
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WAL .

"HBRIATRT LV L THERISOT LY -

A -7 JHEE DSITES WG ereg 0
HRFAFEY T4 DEREH S B




Communicating

Key Benefits:
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Good for You Messaging
aond Functional Nutrition
Proof Points
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Healthy Eyes 1 @ 9@ % @1 Healthy Brain

Key nutrients Improves vision and , Protects brain cells and improves
® Omega-3s (DHA and EPA) prevents age-related macular / cognition and memory

@ VitaminE degeneration ;

® vitaminD

® vitaminA

@ VitaminB-12

@ High-quality protein
—@® | Healthy Skin

Improves skin’s elasticity,
smoothness and can help with
dry skin

Healthy Heart !H\

Reduces the chance of S '
blood clots, heart attacks \.
and strokes ©©®® | Healthy Bones
: Keeps your bones strong by
g . absorbing key nutrients to
HealthyGut 1@ 4 e
> .t " @ Healthy Immune System
Reduces the effects of ;
chronic digestive ) Vitamin E helps to fight infection and
disorders | strengthen the immune system
y | : rﬂw
Hulmymm&a.byw—/( A
Advances developing S -
fetal brain and eyes
® 1 Healthy Joints
Reduces the effects of
rheumatoid arthritis and
@ @ Healthy Active Bodies digestive disorders

Supports athletic performance
and recovery
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Wild, Natural & Sustainable*®




Sharing Messaging via Influencers and Bloggers
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“That word — ALASKA — is the key to
knowing your purchase was sourced “We usually cook with seafood from “Why is Alaska seafood the healthy
with respect for both the environment Alaska in our kitchen; it’s always choice? Because it’s always sustainably
and the well-being of the fishermen sustainable and wild.” harvested and wild-right from its natural
involved In harvesting.” environment.”

Additional amplifications via influencers’ channels:
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—at like a Rugby Player! 27 E—#F* B8 HH |
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Elite Sports Chef created 6 Alaska
Seafood Recipes to be featured in Rugby
World Magazine & Harlequins Rugby Club
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Don’t Forget the Ladies! ¥57E—7LAv—tE %<

England’s Vicky Fleetwood promotes wild Alaska Seafood!
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Feeding Fitness Around the World
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Runner’s World Ads-UK
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SWIMMING FOREVER WILD
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Doctor’s Office Promotions|
Throughout Europe
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Ads in doctors’ offices
throughout Germany

and Poland R & & U =5 > 1 | e S s PR
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Wide-scale promotion

highlighting both “Good =

for You” and “Good o

for the Planet” attributes H7% >
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Brochures and posters in oo

over 3,000 waiting rooms 5 el B
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ALASKA WILDFISCH

www.alaskaseafood.eu



Losos z Aljasky ma zhruba 10 x vice omega-3 mastnych kyselin
EPA a DHA a zhruba 100 x vice vitaminu D nezZ jiné oblibené druhy
masa. Ma také pro dospélého &lovéka témér 20 % doporucené
denni davky vapniku a témeF denni referenéni mnoZstvi selenu.
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Mothers and Children, and Athletes Outreach Activity
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Seafood is Good For Your Muscles!>—7— RIZfFAE4f]

Sales of Kanikama
increased after a 2018
study said it was good

for your health and helps
build strong muscles.
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Healthy Protein = Healthy Life
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ALASKA SEAFOOD
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AS BIG AS ALL OUTDOORS ~
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Fast / Easy / Healthy B< TR S

Meal Kits I—I/LF vk E-Commerce Ea~v—X

Ecommerce in Japan: Marketplaces Dominate
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Flavors From Different Countries
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Portuguese chef
prepares Alaska
Seafood for Japanese
Trade Media
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Black Cod & Alaska

Sockeye Salmon
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We Have a Tremendous Opportunities to Continue to Educate and Dri
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Lack of origin knowledge
provides a teaching
opportunity for Alaska
Seafood
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Connect people with stories

of where their seafood is
coming from
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Continue to keep
messaging simple
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Alaska is synonymous with
quality, nutrition
and sustainability
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Leverage platforms and channels
for education:
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Recipe websites L EH Ak
Family/friends Kik/&KA
Cookbooks ¥HEA

Social media J-Yvl*T 47
Product packaging /v —3
Key Opinion Leaders &K

Athletes and other
influencers
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Wild, Natural & Sustainable®
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CO-OP/Ean
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CO-OP products
made with Alaska Seafood
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CO-OP products
made with Alaska Seafood
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Wild, Natural & Sustainable®

For our future after 2020. ..
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